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QL. Do you think the developed countries do or do not have a moral responsibility to work to reduce hunger and
severe poverty in poor countries?

Do Do not DK /NS
Argentina 85 10 5
Mexico 90 8 1
us 81 17 2
France 79 19 2
Germany 87 12 1
Britain 81 14 5
Italy 89 10 2
Russia 54 29 17
Ukraine 87 6 7
Egypt 71 27 3
Jordan 81 11 8
Palestinian Ter. 50 49 1
Turkey 81 15 4
Kenya 92 8 1
Nigeria 87 12 1
China 83 5 12
India 72 14 13
Indonesia 87 4 8
S Korea 90 10 1
Taiwan 91 5 4
Average 81 14 5




Q2. As you may know, [country] is a member of the OECD, a group that includes most industrialized countries.
These countries have agreed to a set of goals, called the Millennium Development Goals. A key goal has been
to cut hunger by half throughout the world and reduce severe poverty by the year 2015. If the cost of achieving
these goals were shared among these countries, the cost for [citizens] would be [enter country amount - see
chart] per person per year. Assuming the people in the other countries were willing to pay their share, would
you be willing to pay [enter country amount - see chart*] a year to cut hunger by half and reduce severe

poverty?
Would be willing Would not be willing DK/ NS

U 75 22 3
France 86 14 1
Germany 76 20 4
Britain 79 15 6
Italy 84 12 4
Russia 54 24 23
Turkey 78 11 10
S Korea 80 18 1
Average 77 17 7

*Per person, per year cost to cut hunger by half and reduce severe poverty in respondent’s currency:

Amount in $USD Amount in Respondent’s Currency
France $45 29 EUROS
Italy $39 25 EUROS
Great Britain $49 25 POUNDS
South Korea $23 24,000 WON
Turkey $10 12 LIRAS
us $56 $56
Germany $43 27 EUROS
Russia $11 257 RUBLES
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METHODOLOGY

oy | Somesie | MOE | pwacees | e | D
Argentina 679 3.8 August 20-29, 2008 Face-to-face Urban®
China 1011 3.2 Jul 26 — Aug 2, 2008 Telephone National®
Egypt 600 4.0 Jul 21 - Aug 1, 2008 Face-to-face Urban®
France 600 4.1 August 5 - 12, 2008 Telephone National
Germany 1008 3.1 Jul 15 - Aug 12, 2008 Telephone National
Great Britain 803 35 Jul 31 - Aug 8, 2008 Telephone National
India 1118 3.0 Aug 30 — Sep 2, 2008 Face-to-face National’
Indonesia 716 3.7 Jul 26 — Aug 18, 2008 | Face-to-face National®
Italy 600 4.1 églg 4l-i-(;3,02?)r(])c8| Telephone National
Jordan 583 4.1 August 12-15, 2008 Face-to-face National
Kenya 1000 3.2 July 17-30, 2008 Face-to-face National
Mexico 850 3.4 August 9-10, 2008 Telephone National®
Nigeria 1000 3.2 August 9-18, 2008 Face-to-face National’
Palestinian 638 4.0 August 1-7,2008 | Face-to-face | National®
territories
Russia 800 35 Aug 15-20, 2008 Face-to-Face National
South Korea 600 4.1 August 28-29, 2008 Telephone National
Taiwan 823 4.1 August 22-31, 2008 Telephone National
Turkey 1023 3.1 Jul 28 — Aug 18, 2008 | Face-to-face National




Ukraine 1043 3.1 Aug 30-Sep 9, 2008 | Face-to-face National

United States 875 34 August 9-20, 2008 Internet National®

! In Argentina, the survey was executed in the urban areas of Capital Federal and Gran Buenos Aires, representing 35 percent of
Argentina’s population.

2In China, the survey was a probability sample of urban and rural households with land-line telephones in the provinces of Anhui,
Hebei, Heilongjiang, Hubei, Jiangsu, Shanxi, Shanghai, Sichuan, and Yunnan—representing approximately 60 percent of the
mainland Chinese population. The sample was 40 percent rural, 60 percent urban (rural households make up approximately 55
percent of the population).

®In Egypt, the survey was executed in the urban areas of Cairo, Alexandria, Giza, and Subra. These four urbanized areas represent75
percent of Egypt’s urban population, which is 42 percent of the national population.

* In India, a face-to-face survey was conducted in urban and rural areas in 14 of the largest Indian states; these states comprise 77
percent of India’s population. The sample is 60 percent urban, India’s population is approximately 30 percent urban.

®In Indonesia, a national probability sample was conducted in both urban and rural areas and covering approximately 87 percent of
Indonesia’s population.

®In Mexico, a random telephone sample of adults who had landline telephones was conducted in all 31 states and the Federal District.
Telephone penetration in Mexico is 55 percent.

" In Nigeria, the sample was developed by selecting six states, one per geographic region, based upon their size and representativeness.
Within each state, sampling points were selected by means of a multi-stage random sample which disproportionately sampled urban
areas. The final sample is 75 percent urban; Nigeria is approximately 50 percent urban.

8 In the Palestinian territories, a face-to-face national probability survey was conducted among the population of the West Bank,
including East Jerusalem, and the Gaza Strip.

®In the United States, the poll was an online survey drawn from a nationally representative sample of the Knowledge Networks online
panel. This panel is probabilistically-based, selected from the population of US telephone households and subsequently provided with
an Internet connection if needed. Items in the US survey were split sampled so that each item was answered by at least 870
respondents.



